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Example 4:

LOREM IPSUM DOLOR SIT
CONSECTETUR ADIPISCING ELIT. UT CURSUS NISL NON

�4�V�I�X�M�Y�Q���W�G�I�P�I�V�M�W�U�Y�I�����7�Y�W�T�I�R�H�M�W�W�I���R�M�W�M���P�I�G�X�Y�W�����H�E�T�M�F�Y�W��� �R�M�F�Y�W���S�V�R�E�V�I���Z�I�P�����Q�E�P�I�W�Y�E�H�E���G�S�R�W�I�U�Y�E�X��
�P�E�G�Y�W�����7�I�H���J�I�V�Q�I�R�X�Y�Q���N�Y�W�X�S���Z�M�X�E�I���R�M�W�M���L�I�R�H�V�I�V�M�X�����M�R���G�S�R�W�I�U�Y�E�X���U�Y�E�Q���Q�S�P�I�W�X�M�I�����:�M�Z�E�Q�Y�W���W�E�T�M�I�R���W�I�Q����
consectetur eget gravida ut, tincidunt eu libero. Duis vel lectus vulputate, convallis mauris lobortis, 
venenatis felis. 

�1�E�I�G�I�R�E�W���X�M�R�G�M�H�Y�R�X���M�Q�T�I�V�H�M�I�X���E�P�M�U�Y�I�X�����7�I�H���I�X���Q�E�P�I�W�Y�E�H�E���I�\�����I�Y���M�E�G�Y�P�M�W���P�M�F�I�V�S�����:�M�Z�E�Q�Y�W���R�I�G���I�V�E�X��
vitae elit molestie suscipit. Sed eget magna augue. Vivamus ultricies libero risus, vitae facilisis mi 
tincidunt vel. Phasellus gravida, orci eget. 

Example 4: Elements against partial image with solid color background – Staying within 
the previously stated guidelines of the logo & badge (pg. 4 & 5), always position reversed out/
white Headline, Sub-Headline, Copy against dark contrast space on background image, or 
manipulate image to decrease contrast. Elements should not obstruct brand or peoples’ faces 
unless conceptually inspired. When incorporating standards blue hue background, you may 
use directional arrow element off set or center (pointing up, left, right or down – as shown). 
Arrow must adjoin with background color block and direct viewer appropriately. Headline, 
Sub-Headline, Copy must be standards yellow hue, or reversed out/white when against 
standards blue hue background.



FOR MORE INFORMATION

All, or any, of the assets detailed within this document can be 
made available by contacting Innovative Group directly.

All use of Innovative Group proprietary assets must be sent for 
approval to: hi@innovativegroup.agency unless otherwise 
advised by a representative of Innovative Group.

Questions? E-mail: hi@innovativegroup.agency or contact the 
representative related to the project/effort being undertaken 
at that time.
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FINAL THOUGHTS

Use these best practices, and best judgement, when it 
comes to the implementation of Innovative Group logos, 
badges, fonts (their various faces), and colors, whether 
together, or as stand alone elements. Consider proper 
kerning and leading, positioning and placement, legibility 
and clarity of each. 

The guide put forth within this document is intended for 
the proper use of these elements in conjunction with one 
another, and in relation to the mediums being utilized. 
However, there may be times where new uses and mediums 
are considered, or even necessary. Therefore, it is required 
that approval and confirmation be granted by Innovative 
Group management as to what those new elements look 
like, and iconography components reflect, as well as how 
layout structures appear in relation to these latest brand 
guidelines and standards.
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PANTONE 8505 C
RGB (61, 84, 106)
HSL (208, 42%, 41%)

PANTONE  P 7-8 U
RGB (255, 206, 0)
HSL (48, 100%, 100%) 

PANTONE  P 179-14 U
RGB (67, 66, 68)
HSL (270, 3%, 27%) 


